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ISG / HSE IA AT“.I.A

ISG Mudurd
HSE Manager

ONCE i$ SAGLIGI VE iS GUVENLIGI OCCUPATIONAL HEALTH AND SAFETY FIRST

With the decision of top management of our company in 2010, Occupational Health and
Safety (OHS) unit was established in order to follow up Occupational Health and Safety
practices in our projects in Turkey and abroad in accordance with the international standards.
The Health and Safety Department completed the required organizational procedures in
our factories and sites in 2010 with patience, perseverance and determination and it has
made significant improvements in occupational health and safety awareness.

For Occupational Health and Safety issues in all of our factories and sites, the staffing of
OHS professionals (Occupational Safety Specialist, Occupational Physician, and other
Health Personnel) has been completed successfully in accordance with the requirements
stipulated by the OHS legislation.

For the domestic projects of our company, a total of 20 OHS field supervisors and OHS
support staff (10 full-time OHS specialists, 2 part-time OHS Specialists, 8 part-time
Occupational Physicians and other health personnel) under the lead of OHS Management
at the main office provide services by proactively working on following up, monitoring,
auditing of occupational health and safety applications.
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MINEXPO 2016 FUARI
MINEXPO 2016 EXHIBITION
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WE PARTCIPATED IN MINEXPO INTERNATIONAL 2016,
THE WORLD'S LARGEST MINING EXHIBITION.

MINExpo 2016, the world’s largest mining exhibition held
every four years, took place in Las Vegas, Nevada, USA, on
September 26-28. ATILLA was there together with the world
famous brands coming from different parts of the world.

TNEXP(

INTERNATIONAL.
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7.Maden Turkiye Uluslararasi Madencilik, Tiinelinsa, Makine ekipmanlari
ve Is Makineleri fuari 24-27 Kasim 2016 tarihlerinde, Beylikdiizi Tilyap
Fuar alani, istanbul Tiirkiye de gerceklestirildi. Maden sektériinden bir
cok degerli firma ile bizde oradaydik.

Bizim adimiza gulizel bir fuari geride biraktik. Standimizi ziyaret eden
tim katiimci ve ziyaretcilere cok tesekkur ederiz.

7. MADEN TURKIYE ULUSLARARASI
MADENCILIK, TUNEL iNSA, MAKINE
EKIPMANLARI VE i$ MAKINELERI FUARI

/A ATILLA

MADEN TURKIYE 2016 FUARI
MINE TURKEY 2016 EXHIBITION
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EPIA

EPIAENERGY, OUR NEW BRAND IN ENERGY
SECTOR AND ITS GOALS IN THE SECTOR

With the founders’ knowledge and experience that was gathered in many
years in the energy sector, EPIA Energy has been established to contribute to
the growth of the energy sector in accordance with the international quality
standards. EPIA Energy, which is active in the sector now, aims to have a leading
role and a strategic position in the sector. With the coordination of ibrahim
DAYMAZ, who has 20 years of experience in the energy sector, EPIA plans to
take an active role in medium and long term Pipeline Projects, Urban Natural
Gas Distribution Projects, Natural Gas Distribution to Organized Industrial
Zones Projects, Natural Gas Combined Cycle Power Plants, Financial Technical
Analysis and Privatization Projects. With technical staff who can develop
rational and on-site solutions by analyzing the dynamics of the sector, EPIA
Energy plans to implement effective project management. EPIA Energy is very
ambitious to be a solution partner for companies active in the field of project
development and energy sector.

The energy costs have increased considerably in the recent years, therefore
the engineering solutions which will improve performance and maximize the
operational time have become extremely important. Completing the required
engineering work for the planned investment by making required analysis,
making detailed plans by modeling the integration of all the components that
make up the design of the targeted system, and producing optimized solutions
to achieve the planned performance values within the limits of planned financial
budget figures are EPIA Energy’s core capabilities. The selection of proper
equipment is quite important for the reliable operation of the designed system.
Within the limits of sustainable system performance and optimum system cost,
the most suitable designs for working conditions are carefully prepared by the
expert staff of EPIA Energy.

www.atilla.com.tr
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MKE Kirikkale Tesislerini Besleyen Enerji
Sisteminin 34,5 kV‘a Donusturilmesi 2'nci
Kisim Yapimi S6zlesmesi Imzalandi

17.928.254,20 TL sozlesme bedelli MKE Kirikkale Tesislerini
Besleyen Enerji Sisteminin 34,5 kV'a Dénusturulmesi 2 nci Kisim
Yapim isi'ne ait soézlesme 17.10.2016 tarihinde imzalanmistir.
19.10.2016 Tarihinde ise isin yapim yeri olan MKE Kirikkale
Tesisleri / Kirikkale'de yer teslimi yapilmistir.

Sézlesme kapsaminda isletme altinda bulunan mevcut 6.3 kV
Orta Gerilim Sistemi 34.5 kV'a donUsturtlerek SCADA sistemi ile

izlenecek ve Trafo Merkezlerindeki tum Algak Gerilim Panolari
da yenilenecektir. Ayrica Trafo Merkezlerinin tadilat ve onarimlari
yapilarak modern bir hale getirilecektir. Projenin 2017 yil sonu
itibariyle tamamlanmasi amaclaniyor.

/A ATILLA

Construction Contract was signed
for the 2nd Part of the Conversion of
the Energy System Supplying the MKE
Kirikkale Facilities to 34,5 kV




Devam Eden Projeler / On Going Projects

Proje M
Project Manager

SOCAR AMONYAK & URE
KOMPLEKSI PROJESI

Azerbaycan Devlet Petrol Sirketi SOCAR tarafindan Azerbaycan’in Sumaqayit
sehrinde yaptirilmakta olan Amonyak ve Ure Kompleksi kapsaminda, 2013
yili Mart ayinda SOCAR ile Guney Kore firmasi Samsung Engineering arasinda
498 milyon Euro tutarinda Ana Yiklenicilik sézlesmesi imzalanmistir. ATILLA
Makina, 19 Eylul 2014'te imzalanan Alt-Yuklenicilik sdzlesmesi ile projeye
dahil olmustur. Amonyak ve Ure Kompleksi tamamlandiginda, glinlik 1200
ton Amonyak ve 2000 ton Ure Uretilmesi ve Uretimin %60'inin ihrac edilmesi
hedeflenmektedir. Atilla tarafinda ise kesif artislari ile projenin son tutari
42.000.000 Euro.

Ocak 2017 tarihiitibari ile projenin fizikselilerlemesi %58 olarak gergeklesmistir.
Celik, mekanik, boru ve boya isleri yaklasik olarak %75 olarak tamamlanmistir.

15 ocak 2017 tarihi itibari ile santiye personel mevcudumuz 2322 c¢alisan olup
496's! alt taseron personelimizdir.

Mekanik islerinin 17 Eylul 2017 tarihinde bitirilmesi hedeflenmektedir. Gegici
kabul 17 Ocak 2018 ve kesin kabul 17 Mart 2018 olarak hedeflenmektedir.

/A ATILLA

SOCAR UREA & AMMONIA
COMPLEX PROJECT

A Primary Contract of 498 million Euros between SOCAR, Azerbaijan’s State
Petroleum Company, and Samsung Engineering, South Korean company, was
signed in March 2013 for the Ammonia and Urea Complex being built by SOCAR
in the city of Sumaqayit in Azerbaijan. ATILLA involved in the project by signing the
subcontracting agreement on 19 September 2014. When the Ammonia and Urea
Complex is completed, it is aimed to produce 1,200 tons of ammonia and 2000
tons of urea each day and to export 60% of the production. With the increase in
the estimated costs, Atilla’s final share in the project is 42,000,000 Euro.

As of January 2017, the physical progress of the project has been 58%.
Approximately 75% of steel, mechanical, pipe and dyeing works have been
complete.

As of January 15, 2017, we have 2322 employees on site, 496 of whom are
employees of our sub-contractors.

Mechanical works are planned to be completed on September 17, 2017. It is aimed

to make the provisional acceptance on 17 January 2018 and the final acceptance
on 17 March 2018.

www.atilla.com.tr
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3.Havalimani Yakit Ciftligi Projesi
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Proje Mudurt
Project Manager

COPLER SULFIT GENISLETME PROJESI

b 4

GOPLER SULFIDE EXPANSION PROJECT

COPLER SULFIDE EXPANSION PROJECT (CSEP) is carried out (aiming at) extending the operational life
and inc the production efficiency of the gold mine facility belonging to Anagold Mining in Copler
on, in Erzincan Province, lli¢ District. The construction work of the CSEP, whose technical and financ
proced had been completed in the first period of 2016, an in June 2016. With the proj it is

e produce 5000 tons of sulphi < day by using POX (Pressure Oxidation) method and
therefore facilitating the production of appro y 4 million ounces of gold. Together with the
the operational life of the current mine will nded by 20 years and the production will be av:
until 2037.

The proj 0 millions is provided by foreign banks and credit
institutior er eele “ontracto S king the respons

pro nt and construction management b ing the other primary contractor GAP Ins
Inc. is managing the construction activities. The facility which will be completed as per CSEP is scheduled
to commense production in the third quarter of 2018. The implementation of the pr ill make a
significant contribution to the country’'s economy and the employment in the region.

Our Company has been working as a subcontractor of GAP Construction Co. in the CSEP. The project’s
mobilization wo ed immediately after the -off meeting which was held on 16.06.2016 and the
first structural concrete on site was poured by ou mpany on 23.07.2016. 35000 m3 of concr: ill be
used in the project; 22000 m3 structural concrete and 13000 m3 surface coating concrete. The 50% of the
concrete construction v vill be done by our construction team. The continuing non-stop
despite the region’s having heavy winter conditions. The most important building which can be considered
as the rt of the project such as “POX Building, Acidulation, Reagent Building, Dry Re t Building,
Warehouse Building, Main Electrical Building, Air Compressor Building, Arsenic Tank Foundations, Conveyor
Foundations, Pipe Racks etc.” are built by the teams of our compa Approximately 100 employees have
been working at the site and as of December 2016, we have poured over 6000 m3 of concrete

Besides making reinforced crete construction works in the CSEP, our company ha <
production of the steel constructions and transportation of them to the site. 1800 tons of 2835 tons steel
products have been u in POX Building, Crushing Building and Pip ks units w produced in our
s in Samsun and Kocaeli and transported to the site for assembly. The production proce b
sandblasting, and dyeing is continuing for the 1400 tons of remaining steel and it is
cted to be completed by March 2017.

www.atilla.com.tr
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Proje Mudurt
Project Manager

STAR RAFINERISI

STAR REFINERY

Having received Turkey's first strategic investment incentive certificate, STAR Refinery is built
on a land of 2400 decares on Petkim Peninsula. Having the capability of processing various
crude oil types including Ural, “Azeri Light" and Kirkuk, STAR Refinery will have a total of
1.640.000 m3 storage capacity with 63 tanks. The STAR Refinery is built by an international
consortium consisting of Spanish Técnicas Reunidas, Italian Saipem, South Korean GS
Engineering and Japanese ITOCHU. Contracts with these four leading companies in
international construction industry were signed on 20 May 2013.

Being the first private-sector refinery, STAR has a total cost of $5.6 bln. The Refinery’s annual
production capacity will be 1.6 million tons of oil-derived products including naphtha,
diesel (one of the most important components of the current account deficit), jet fuel and
LPG which is the raw material of petrochemicals. Consisting of advanced technology, the
environment-friendly STAR Refinery is the first one to start production in Turkey since 1984.

Approximately 35 thousand tons of steel constructions in the refinery were made by ATiLLA
Machine. Manufacturing, sandblasting and dyeing processes were carried out by using 3-D
modelling. ATiLLA Machine also assembled the 3.300 tons of steel material of the pipe
bridge.

Within the scope of the same project, the INTERCONNECTING PIPE RACK project, which will
provide a connection with the existing facility PETKIM, was also carried out by our company
after signing the contract with STAR, the main employer, on 13.08.2015. With this project,
manufacturing and assembly of 1300-ton-steel pipe-bridge together with all construction
works were carried out as a turnkey by our company. During the project, we were the
only company to be awarded by STAR, the main employer, due to our self-sacrificing and
successful work under challenging working conditions in an operating facility.

Also, the construction of the cable bridge and an additional pipe bridge between PETKIM
and STAR as turnkey has been going on.

www.atilla.com.tr
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Proje Muduru
Project Manager

GC")KIBMAK BAKIR :
ZENGINLESTIRME PROJESI

GOKIRMAK COPPER
BENEFICIATION PROJECT

Founded by ilbak Mining in 2007, Asya Maden isletmeleri AS. started its
operations in Kastamonu province. It continues its activities as "Acacia Mining
Operations” after signing a partnership with Akfen Muhendislik A.S. in 2016.
Gokirmak Copper Beneficiation Project is carried out in the HandnuU district of
Kastamonu.

We as ATiLLA signed a contract with Asya Maden Isletmeleri A S. in January 2015.
According to the contract, our company has energy transmission lines, civil
works, mechanical, electrical and automation works. The facility is planned to
have a capacity of 1,500,000 tons per year, and there will be construction works
for crushing, fine crushing, grinding, milling, ore silos, flotation, dewatering,
process and waste thickeners, transfer conveyors, main transformer building,
mess hall, administrative building, dressing building, laboratory building, water
storage tanks, technical office building, warehouse and workshop buildings,
main gate, weigh-bridge, ADT pipelines between the facility and tailings dam,
water channels, road and infrastructure. Detail engineering works of the project
are made by Promer Muhendislik MuUsavirlik Ltd. S$ti. under Acacia Maden
isletmeleri A.S. as the employer.

As of December 2016, we have completed up to 18% of our works, according
to estimates of our contract. We completed the construction of energy
transmission lines between Taskopru and Hanénu Facility and it is ready for the
provisional acceptance.The prefabricated reinforced concrete constructions of
the maintenance warehouse workshops and concrete and steel constructions
of the crushing - screening units have been completed and roof and facade
cladding works will be started in a short time. Apart from the production
facilities, reinforced concrete buildings of the mess hall, cafeteria, dressing
building for the employees, infirmary-OHS building and main gate buildings
have been completed and we continue to make fine works. The cranes were
assembled in the crushing - screening units and at the maintenance warehouse
workshop. Following the completion of the basic engineering works carried out

by OUTOTEC, we expect to complete our remaining works in 17-18 months
after PROMER completes drawings for construction.

www.atilla.com.tr



Kurumsal Iletisim Uzmani

is hayatimizda, insan iliskileri ve sunumlar cok énemli yer
tutmaktadir. Bununile ilgili is hayatimizda kullanabilecegimiz
bazi énemli kuramlarn sizinle paylasmak istedim. Temel 6
maddeden olusan bu kuramlari gelin beraber inceleyelim.

Karsilikta Bulunma Kurali

Kural bize, baska birisinin bize sagladigi seyin bedelini
nazikce &dememizi soyler. Ornegin, birisi bize bir
dogum gunu hediyesi gdnderdiyse biz de onunkini bir
hediyeyle hatirlamaliyiz. Karsi taraftaki kisiden istek ve
beklentilerimizi gergeklestirmek icin, kendisine fayda
saglayan ufak bir isini yapmamiz veya bir hediye yaptirmak,
istedigimiz isi yaptirmakta buyuk faydasi olacaktir. Sirket
ici promosyonlarin bu konudaki énemine dikkat ¢cekmek
gerekir. Ornek olarak yapilan bir deneyde bir garson hesap
o6demesi sirasinda musterilerine seker ikram ediyor. Seker
vermeyen garsonlara gore %50 bahsis orani daha fazla
oluyor. Bu deneyde ise bu kuramin ne kadar etkili oldugunu
gorebiliriz. Sunumlardan once ilgili kisilere ufak hediyeler
sizi pozitif anlamda destekleyecektir.

Adanmislik ve Tutarliik kurali

Tutarlilk, mantigin, rasyonelligin, kararliik ve durustlugun
6zUunU olusturur. Bir se¢im yaptigimizda ya da bir taraf
tuttugumuzda bu kararmiza uygun davranmamiza
yonelik kisisel ve Kisiler arasi baskilarla karsi karsiya kalirz.
Bu baskilar almis oldugumuz karari hakli gdsterecek
bicimlerde davranmamiza neden olurlar. New York
plajinda yapilan bir deneyde, arastirmaci plaj havlusunu
rasgele secilmis kisilerin bir buguk metre kadar yakinina
serer ve radyosunu dinledikten sonra, kisa bir yuruyus icin
ayrilir. Baska bir arastirmaci hirsiz rolunde radyoyu alarak
uzaklasir. 20 denekten sadece dordu hirsiz rolundeki kisiyi
engellemeye kalkmistir. Daha sonra arastirmaci yurayus icin
ayrilmadan 6énce, deneklere “acaba esyalarima géz kulak
olur musunuz?” sorusunu yoneltir. Bu ricayr tum denekler
kabul etmistir ve yirmi denekten on dokuzu tutarlilik kuralina
uygun olarak, hirsizi engellemislerdir. Is hayatimizda toplanti
ve sunumlar icin aldigimiz randevu zamanini 1 gun ve daha
o6ncesinden bizzat kendisine onaylatmamiz her hangi bir
iptal ve tarih degisikligini ortadan kaldirmada buyUk rolu
oldugunu unutmayalim.
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Kurumsal iletisim

ILETISIMDE iKNA VE SUNUM

Toplumsal Kanit Kurali

Bu ilke neyin dogru oldugunu anlayabilmek igin
basvurdugumuz yolun, digerlerinin dogru olduklarina
inandiklari seye bakmak oldugunu soyler. Ilke ozellikle
dogru davranisin nasil olmasi gerektigini belirleme
surecinde uygulanir. Bir davranisi belli bir durumda daha
dogru gérmemiz, baskalarina da éyle davranma derecesine
baglidir. Kural temel olarak toplumsal kanitlara uygun
olmayan davranislar yerine, onlara uygun davranislarda
bulunursak daha az yanlis yapariz yargisina odaklanir
“En ¢ok satan” vaadiyle yaratilan reklamlarda da temel
ikna sureci toplumsal kanit kurali Uzerinden islemektedir
Urdnun iyi oldugunu soéylemek yerine baskalarinin béyle
disundugunu soéylemek en iyi ikna yontemlerindendir. s
hayatimizda ise burada referanslarimiz &nemi buyuk élctde
ortaya ¢ikiyor. Oncesinde galistigimiz firma ve Kisilerin bizim
hakkimizdaki olumlu goérusleri ve tercih nedenlerini karsi
tarafa sunmamiz, kendimizin tercih edilebilirligini buyuk
olcude artiracaktir

Hoslanma Kurali

Kural olarak tanidigmiz ve hoslandigimiz bir kisinin
isteklerine evet demek daha c¢ok tercih ettigimiz kolay
tahmin ettigimiz bir gercek olmasina ragmen tanimadigimiz
insanlar tarafindan bircok degisik taktiksel yol bu kurali bize
karsi ikna araci olarak sasirtici bir sekilde uygulamaktadir.

Bu kurali 5 alt baslik ile incelebiliriz

Fiziksel Cekicilik

Sunumlarda, bakimli ve sik kiyafetler ile yapilmasi karsi
taraftaki olumlu etkiyi artiracaktir. Arastirmalar, guzel
goérunumlu kisilere otomatik olarak yetenek, incelik,
durustluk ve zeka gibi gozde ozellikler yakistirdigimizi
gostermektedir,

Benzerlik

Kendimize benzeyen kisilerden hoslaniriz ilkesinden
yola cikar. Benzerlik ister dusunsel anlamda, ister
yasam biciminde, isterse kisisel 6zelliklerinde, ya da
aile ge¢misinde olsun bu gercek gecerliligini korur
Is hayatimizda sunum yapacagimiz kisilere kendimiz
ile ilgili bilgileri, hobileri, yani kisaca ézgecmisimizi
onceden vererek, karsi taraf ile ortak noktalar
yakalanabilir ve daha iyi iletisim kurulabilir

Ovgiiler
Bir kisinin bize karsi bir begenme duygusu besledigi

bilgisi, karsiliginda bir begenme uyandirma ve istemli
bir kabullenme Uretmekte sihirli bir etkiye sahiptir
Sunumlarda ilgili kisilere iltifat ve ovguler ikna

surecimize buyUk katkisi olacaktir.

/A ATILLA

Temas ve Isbirligi
Coklukla yabancisi olmadigimiz, bize tanidik gelen
seyleri begeniriz. Ayrica beraber isbirliginde bulunmus
ve ortak amac¢ dogrultusunda calismis kisilerde de
birbirlerinden hoslanma tutumu gelismeye baslar.
Sunum ve toplantilarda daha énceden tanidigimiz ve
ortak is yaptigimiz kisiler araciligi ile iletisim kurmamiz
ikna surecinde 6nemli rol oynayacaktir

Sartlandirma ve Cagrisim

Bir cesit imaj transferidir. Olumlu o&zellikler tasiyan
objeler sahip olduklari 6zellikleri beraber gérundukleri
objelere yansitirlar. Sunumlarda kullanilan gorsellerin
iyi olmasi ve sirketin pozitif yénlerinin gésterilmesi ikna
surecine katki saglar

Otorite Kurali

Yetiskinlerin, bir otoritenin buyruklarina hemen hi¢ sinir
tanimadan uymaya asir istekleri olmalarindan kaynaklanir.
Unvanlar temel bir otorite simgesidir. Yapilan arastirmalarda
yuksek unvanli kisilerin boylarinin da unvanlariyla ayni oranda
yuksek algilandigi ortaya ¢ikmustir. Sirket sunumlarinda diger
firma yoneticilerinin olumlu goruslerine yer verilip otorite
algisi olusturulabilir ve ikna surecine katkida bulunulabilir

Azluk Kurali

Potansiyel Kayip fikri, insanin karar vermesinde buyuk
bir rol oynamaktadir. Insanlar bir seyi kazanmak
dusuncesinden ¢ok o seyi kaybetme dusuncesiyle motive
olmaktadirlar. Hatta kazanabilecekleri seylerin degeri
kaybedebileceklerininkine esit olsa da davranislarini
surdururler. Ornegin kendilerine yetersiz yalitim yuzinden
ne kadar cok para kaybedebilecekleri anlatilan ev sahipleri,
evlerine yaltim yaptirmaya, kendilerine ne kadar para
tasarrufu yapabilecekleri anlatilanlardan daha yatkindirlar
Sunumlarda musterilere sizin ile c¢alismadiklarinla
kaybedeceklerinden bahsetmek ikna surecinde olumlu
olacaktir

Bu bilgi parcgalarini ve karsilikta bulunma, tutarlilik, toplumsal
kanit, hoslanma, otorite ve azlik faktorlerini kabullenme
kararlarini alirken sik sik kullaniriz. Hepsi de tek baslarina ne
zaman evet demenin, hayir demekten daha iyi olduguna
dair guvenilir ip uglar verirler. Bu yUzden karar verme
asamalarinda bu sureclerin farkinda olmak buyuk 6nem
tasimaktadir

Kaynak : ROBERT B. CIALDINI / IKNANIN PSIKOLOJISI




Corporate Communication Specialist

Human relationships and presentations are very important
in our business life. | wanted to share with you some
important theories that we can use in our business life. Let's
examine these theories consisting of 6 main items.

The Rule of Reciprocation

This rule says that people should repay, in kind, what
another person has provided for them. For example, if
someone sends us a birthday gift, we should remember his/
her birthday with a gift. In order to have the other party fulfill
our wishes and expectations, a gift or a little work done
for him/her will quite facilitate our work. It is important to
note the importance of in-house promotions in this issue.
In a social experiment, a waiter offers candy to customers
during paying the check. Compared to the waiters who did
not give candy, his tip was 50% higher. In this experiment
we can see how effective this theory is. Small gifts to the
concerned people before the presentations will support
you positively.

The Rule of Commitment and Consistency

Consistency is the essence of reasoning, rationality,
determination and honesty. When we make a choice or
take sides, we face personal and interpersonal pressures
that we have to act accordingly. These pressures cause us
to behave accordingly to justify our decision. In a social
experiment made on New York beach, the researcher lays
his beach towel about one and a half meters from randomly
selected people, he leaves for a short walk after listening to
the radio. Another researcher takes away the radio in a thief
role. Only 4 out of 20 attempted to prevent the person in
the thief role. Then, the researcher asks people “Will you
keep an eye on my belongings?” before leaving for walk. All
the subjects accepted this request, and nineteen of twenty
subjects prevented the thief in accordance with the rule of
consistency. We should keep in mind that, confirming the
appointment time for our meetings and presentations in our
business life 1 day or even before has a great role in avoiding
the cancellation or change of date.

Corporate Communications

The Rule of Social Proof

This principle tells us that the people assume the actions of
others to be correct and they observe the others to learn
what is correct. The principle is particularly applied in the
process of determining how the correct behavior should
be. To appreciate a behavior in a certain situation depends
on how we behave others in a similar situation. This rule
basically focuses on the judgment that we make less
mistake if we behave properly for the social proofs, instead
of behaving improperly. The basic persuasion process
in the commercials created with the statement of "best
selling”, is also handled through social proof. Rather than
saying that the product is good, reporting the others saying
is one of the best way of persuasion. In our business life,
the importance of our references emerge to a great extent
Presenting the positive opinions of the company and the
people we worked with before, and the reasons for their
preference, will increase our prospects

The Rule of Liking

As a rule, we say yes to the requests of someone we know
and like. It is mostly preferred and is simple to expect
However, what might be startling to note is that this simple
rule is used in many different ways by total strangers as a
persuasion tool. We can examine this rule in 5 sub headings

Physical Attractiveness

Making presentations with well-dressed and elegant
clothes will increase the positive effect on the other
party. Researches show that we automatically assume
that beautiful-looking people have favorite features
such as talent, kindness, honesty and intelligence

Similarity

We like people who is similar to ourselves. The similarity
either in intellectual sense, in the life style, personal
characteristics, or family history, it holds true. By giving
details about ourselves, our hobbies, or our CV in short,
we can find common features with the other party and
communicate better during the presentations in our
business life

Compliments

The information that someone likes us has a magical
effect in generating a liking and voluntary acceptance
The compliments and praise for the concerned people
during the presentations will have a great contribution
in our process of persuasion

PERSUASION IN COMMUNICATIONS
AND PRESENTATIONS
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Contact and Cooperation

Mostly, we like things that are familiar to us. In addition,
the people who have worked together for a mutual
goal begin to develop an attitude of liking each other
Contacting through the people we already know
and worked together will play an important role in
the process of persuasion at the presentations and
meetings

Conditioning and Association

It is a kind of image transfer. Objects with positive
properties reflect their characteristics to the objects
they seem together. The goodness of the images
used in the presentations and the demonstration of
the positive aspects of the company contribute to the
persuasion process

The Rule of Authority

Adults are extremely eager to absolutely obey the orders
of an authority. Titles are basic symbols of authority
Researches show that the even the height of the persons
with superior titles are perceived taller depending on their
titles. In the company presentations, the sense of authority
can be created by including the positive opinions of the
other company’s managers, thus contribution can be made
to the persuasion process

The Rule of Scarcity

The idea of Potential Loss plays a major role in decision
making process of the human. People are motivated by the
idea of losing something rather than getting it. They keep on
behaving like that even when the values of things that they
can gain are equal to those that they can lose. For example,
house owners who are told how much money they have
lost due to insufficient insulation are more likely to have
their houses insulated than the ones told how much money
they can save. It will have a positive effect in the persuasion
process during the presentations to tell customers that they
will lose if they do not work with you

We often use these pieces of knowledge and the factors
of reciprocity, consistency, social proof, liking, authority,
and scarcity when we make decisions about acceptance
All of them give reliable tips about when it is better to say
yes rather than no. Therefore it is important to be aware of
these processes in the phases of decision-making

Reference: ROBERT B. CIALDINI / INFLUENCE,
THE PSYCHOLOGY OF PERSUASION
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